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Annex 3.4.2. Commercial creation
Here you’ll find basic information for the commercial creation exercise. It is a very free exercise, thus only basic guidelines and suggestions are provided.

The commercial creation
The idea of this exercise is to invite creative and playful thinking into this topic. The topic of dangers of social media can be sensitive and people can get defensive, thus this method may help overcome it. The idea of the exercise is to invite participants to create a commercial which would help prevent one of the main previously discussed topics regarding dangers of social media (for example commercial to prevent psychological violence in social media). The participants can choose the subtopic and angle themselves. This exercise can be done in different time frames and in different ways thus no final guidelines are given. However, there are a few necessary notes and a few potential suggestions for direction.

Notes:
· Participants must do it themselves. Moderator or teacher does not intervene.
· Participants can choose the topic and solution
· Most effective groups would be of 5-6 students.
· The presentations can be filmed if wanted.
· Reflection should follow the presentation, involving questions:
· How are you feeling?
· What did you notice and learn?
· What learning points does your commercial raise?

Potential approaches:
· Students make a short play which has the goal of being preventive for their decided topic. Moderator and students talk about previously mentioned topics of dangers and students choose which danger to tackle and make a play. Time frame for preparation can be 10-50 minutes or more and the play can be 1-10 minutes long. It is good to leave freedom for children.
· A longer approach to the exercise. Participants are given homework to make a filmed commercial tackling the problem. It can be done in a week or more. They must write the script, film it and make a montage. After homework is done, the group watches the commercials and reflection is made.
· Students are invited to make a preventive poster. They are given writing materials and flipcharts, given 20-30 minutes and asked to make a poster which saves others from a chosen danger of social media. The posters are presented, reflection follows.
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